
Before the RECEIVED
FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554 SEP 21 1994

In the Matter of

Amendment of Section 76.51
of the Commission's Rules to
Include Bradenton, Florida
in the Market Presently
Designated the "Tampa-
St. Petersburg-Clearwater,
Florida" Television Market

To: Chief, Cable Services Bureau
Stop Code 1200
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CS Docket No. 94-

PETITION FOR RULEMAKING

Bradenton Broadcast TV Company, Ltd., permittee of WFCT(TV),

Channel 66, Bradenton, Florida, by its attorneys and pursuant to

Section 1.401 of the Commission's Rules, petitions for rulemaking to amend

47 C.F.R. § 76.51 to change the designation of the "Tampa-St. Petersburg-

Clearwater, Florida" television market to "Tampa-St. Petersburg-Clearwater-

Bradenton, Florida."

1. INTRODUCTION AND BACKGROUND

WFCT(TV) is an independent UHF station that commenced operation

. in August, 1994. Its community of license, Bradenton, is located in what is

commonly called the Tampa Bay area. Bradenton is approximately 25 miles south of

Tampa, 32 miles south of Clearwater, and 15 miles south of S1. Petersburg. These

fOUf communities, because of their close proximity, have common social, cultural, 1Q.1,u.
No. of Copiesrec'd~
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trade and economic interests. Indeed, Bradenton is considered part of the overall

Tampa Bay area by the local community, is included by Arbitron in the Tampa-St.

Petersburg Area of Dominant Influence (ADI), and is included by Nielsen in the

Tampa-St. Petersburg Designated Market Area (DMA).

The commonality of these communities is also shown by the

overlapping signal coverage provided by area stations. As is shown in Appendix A,

the Tampa and St. Petersburg stations WTVT(TV), WTTA(TV), WTOG(TV),

WFTS(TV), WFLA-TV, and WBHS-TV all place a Grade A signal over Bradenton.

Additionally, the St. Petersburg-Tampa station WTSP(TV) and the Clearwater station

WCLF(TV) both place a Grade B signal over Bradenton. WFCT(TV), being a small

independent television station, places a city grade signal over St. Petersburg, a Grade

A signal over Tampa, and a Grade B signal over Clearwater. See Appendix B.

Appendix C includes a map depicting a composite of the Grade B contours of

WFCT(TV) and the other commercial television stations serving the Tampa Bay area.

The map demonstrates that the overlapping signal coverage provided by these stations

is extensive and that indeed these stations make up one television market. Because

Bradenton is served by stations from Tampa, St. Petersburg, and Clearwater, and

WFCT(TV) in tum serves the Tampa, St. Petersburg and Clearwater areas,

WFCT(TV)'s market location necessarily places it in a competitive situation with the

other television stations in the Tampa-St. Petersburg-Clearwater-Bradenton area.

Although WFCT(TV) is entitled to carriage on Tampa, St. Petersburg

and Clearwater-area cable systems under the rules adopted in the Commission's Must-
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Carry Order,11 such carriage would engender copyright license liability for the cable

operators. This is because Section 111 of the Copyright Act, 17 U.S.C. § 111(t),

continues to defme "local" and "distant" stations according to previous Commission

rules. Consequently, redesignation of the market as "Tampa-St. Petersburg-

Clearwater-Bradenton" under Section 76.51 will permit WFCT(TV) to be carried on

area cable systems on an equal basis with other television stations in the market

without incurring "distant signal" copyright liability.

Section 4 of the 1992 Cable Act requires the Commission to make

revisions needed to update the list of top 100 television markets and their designated

communities as listed in Section 76.51.1:/ Revisions are periodically necessary,

especially in cases such as this one where a new station has entered a market, in order

to preserve the underlying competitive purpose of the market hyphenation rule: "[T]o

delineate areas where stations can and do, both actually and logically, compete. "il

The Commission has stated that where sufficient evidence demonstrates commonality

between the proposed community to be added to a market designation and the market

11 Implementation of the Cable Television Consumer Protection and Competition
Act of 1992, 8 FCC Red 2965 (1993) ("Must-Carry Order").

y See 47 U.S.C. § 614.

'JJ TV 14, Inc., 7 FCC Red 8591, 8592 (1992) (Rome, Georgia).
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as a whole, it will consider such cases under an expedited rulemaking procedure.~!

II. ARGUMENT

In evaluating past requests for hyphenation of a market, the

Commission has considered four factors: 1) the distance between the existing

designated communities and the community proposed to be added to the designation;

2) whether cable carriage, if afforded to the subject station, would extend to areas

beyond its Grade B signal coverage area; 3) the presence of a clear showing of a

particularized need by the station requesting the change of market designation; and 4)

an indication of benefit to the public from the proposed change.~! Here, WFCT(TV)

meets the Commission's four criteria.

First, as previously noted, Bradenton is located only 25 miles south of

Tampa, 32 miles south of Clearwater, and 15 miles south of St. Petersburg. Note

that Bradenton is much closer to these three communities than Rome, Georgia, is to

Atlanta, Georgia, and the Commission added Rome to the Atlanta market in its Must

Carry Order. fl.! Two different market ratings firms also group Bradenton with

Tampa, S1. Petersburg and Clearwater. Arbitron includes Bradenton in the Tampa-St.

Petersburg ADI and Nielsen includes Bradenton in its Tampa-St. Petersburg DMA.

~ See Amendment of Section 76.51 of the Commission's Rules to Include
Kenosha and Racine. Wisconsin. in the Milwaukee. Wisconsin Television Market.
Notice of Proposed Rulemaking, 9 FCC Rcd 2249 (1994).

'jj See.~ Major Television Markets (Fresno - Visalia. California), 57 RR 2d
1122 (1985).

§I Rome is approximately 60 miles north of Atlanta.



- 5 -

Moreover, Bradenton is considered by the local community to be part of the Tampa

Bay area. Rather than dividing the various communities, Tampa Bay actually unifies

much of the industry in the region. Thus, Bradenton competes with Tampa, St.

Petersburg and Clearwater companies in shipping, fishing, tourism and agriculture.

Bradenton is a member of the Tampa Bay Regional Planning Council and the Tampa

Bay Partnership, a regional economic development group. Bradenton also is included

along with Tampa, St. Petersburg and Clearwater in the Southwest Florida Water

Management District and Florida's Health and Rehabilitation Services District Six.

Media throughout the Tampa Bay area cover events in all four cities. Indeed,

WFCT's own public affairs programs, "Our Tampa Bay" and "The Manatee View"

are devoted to discussion of issues and concerns respectively to the overall Tampa

Bay area and to those communities, including Bradenton, which make up Manatee

County. In sum, Bradenton is part and parcel of the Tampa Bay area.

The second factor, whether cable carriage, if afforded to the subject

station, would extend to areas beyond its Grade B signal coverage area, no longer

appears to be relevant because the new rules adopted by the Commission in the Must

Carry Order are keyed to the ADI rather than the Grade B contour looked to under

previous rules. Nevertheless, WFCT(TV)'s proposed modification of Section 76.51

substantially complies with this criterion since the majority of the Tampa, St.

Petersburg and Clearwater cable systems that would be affected by the rule change

are within the Grade B contour of WFCT(TV).
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Third, as a new station to the Tampa Bay area, WFCT(TV) must be

able to compete with other area stations. Although WFCT(TV) has only been on the

air for a short time, it is being promoted as a full market station serving the entire

Tampa Bay area. In order to compete with other stations in the market, WFCT(TV)

intends to charge rates comparable to those charged by other commercial independent

stations in the market. Without inclusion in the area television market, however,

WFCT(TV) will be placed at a substantial financial disadvantage among its market

competitors while it is denied access to its natural audience.

Fourth, and most important, adding WFCT(TV) to the Tampa-St.

Petersburg-Clearwater market will significantly benefit the public. WFCT(TV) is an

independent station that broadcasts a combination of commercial and religious

programming whose daily schedule is largely unduplicated by any other television

station in the Tampa Bay area. WFCT(TV) also is airing two public affairs programs

each week covering issues of concern to Bradenton and other communities in Manatee

County and to the Tampa Bay area as a whole. Many area viewers, however, will

not be able to watch WFCT(TV) on cable if Bradenton is not part of the Tampa-St.

Petersburg-Clearwater market. Of the 2,890,359 people in the Tampa-St. Petersburg-

Clearwater ADI, 1,710,395 people or 59.2% reside outside of the 35-mile zone

surrounding Bradenton.11 Unless Bradenton is included in the Tampa-St. Petersburg-

11 See Engineering Statement of William C. King, Jr., P.E., attached as Appendix
D.
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Clearwater ADI, WFCT(TV), which only recently went on the air, will incur

substantial copyright liability in reaching these viewers by cable.

III. CONCLUSION

WFCT(TV)' s proposed redesignation of the Tampa Bay area market is

consistent with the rationale of the Commission's Must Carry Order. As is shown

above, WFCT(TV) shares a common market with stations in the Tampa, St.

Petersburg, and Clearwater area, and must compete with these area stations for

programming, advertisers, and viewers. Without official designation as a local

station, however, WFCT(TV) will not be able to compete with area stations because

its potential viewership will be significantly reduced. Accordingly, WFCT(TV)

respectfully requests that the Commission issue a notice of proposed rulemaking to
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amend Section 76.51 of the Rules to redesignate the Tampa Bay area market as the

"Tampa-St. Petersburg-Clearwater-Bradenton, Florida" television market.

Respectfully submitted,

BRADENTON BROADCAST TV COMPANY,
LT _

Its Attorney

BAYNARD, HARRELL, OSTOW & ULRICH, P.A.
Twelfth Floor
100 Second Avenue South
St. Petersburg, Florida 33701

(813) 823-5000

September 14, 1994
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Florida-Tampa-St. Petersburg

WTVT
Ch.13

Network Service: CBS.

Licensee: M License Inc., 3213 John F. Kennedy Blvd., Tampa, FL 33609.

St...: 3213 John F. Kennedy Blvd., Tampa, FL 33609.

MIiIInI AlldrUs: Box 31113, Tampa, FL 33631-3113.

Te....: 813-876-1313.1WX: 810-876-0618. Fu: 813-875-8329.

Tecllnicll FIClIIIIes: Channel No. 13 (210-216 MHz). Aulhorized power: 316-kw
visual, 47.5-kw aural. Antenna: 1416-ft. above avo terrall, 1463-ft. above ground,
1549-ft. above sea level.

Latitude 27° 49' 09"
Longitude 82° 14' 26"

Tr.smItlIr. 4.4-mi. NNE of Balm, FL.

MlIIcII TV SotInd: Stereo and separate audio program.

S Ed Stlltlonl: Andrew, 5.6-meter Ku-band; RCA, 6.1-meter Ku-band;
Scientific-Atlanta, 7-meter C-band; MIA-Com, Microdyne, Scientlllc-Allanta receiv­
ers.

SNO MatIIe Dish: Andrew, 3-meter Ku-band.

News Senicel: AP, CBS, CNN, Conus, Sports News Satellite, UPI.

0wIIenItIp: SCI Television Inc. (Group Owner).

IIepn o,endIaII: April 1, 1955. Sale to Gaylonl Bcstg. by ex-Gov. Doyle E. Carlon
and W. Walter Tison interests approved by FCC July 18, 1956 (T......1JiIaI,
Vol. 12:26, 29). Sale to WTVT Inc. by Gaylord Bcstg. Co. approved by FCC AprIl
23, 1987 (Vol. 27:11, 29). Transfer to Trustee approved Sept. 1, 1992. Sale to
present owner approved April 23, 1993 (Vol. 33:10).

Repmenled (I....): TeleRep Inc.

RlprtIlMld (legll): Pepper & Corazzini.

Repmented (ellfltleerfng): A. D. Ring &Associates, P.C.

Per.....:
C. DIWI....r. President & General Manager.
Teny eoa,er. Vice President & C0ntr0lier.
.... FrIMIIft, Vice President, News & Operations.
MIlt ......... Vice President & Director, Sales.
.... LirIIIf. National Sales Manager.
DIIlIeI W.....r, News Director.
J. Lowell Otto, Chief Engineer.
C....GeIger, Business Development Manager.
Liz 1NHIr. Director of Community Relations.
Mid D1I1lOPOU1oI, Director, Marketing.

HlgIllllt 30 Sec. Rite: $6000.

NETWORK BASE HOURLY RATE: $2175.

City of License: Tampa. ADI: Tampa-St. Petersburg. Rink: 16.

ToIli Household1: eMSI Consumer MIItlIt DIll as of 1/1/93. 1'1 Homes, "M IIld Cimlllllan C1993 AIt*On.
courcy C0VIf3lI8 based on AIbItron s1Udy.

A·2M
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Highlands 31,700 31,300 99
HHlsborough 342,800 340,100 99
Manatee 95,900 95,200 99
Pasco 129,300 128,100 99
Pinellas 392,600 390,000 99
Polk 162,900 161,500 99
Sarasota 131,500 130,500 99

FLORIDA
........ 25-..." DeSoto 8,600 8,500 99

Sumler 12,700 12,500 98
FLORIDA

........ 5-2.." Charlotte 52,900 52,300 99
Levy 10,500 10,200 97
Marion 84,500 83,200 98

StIIIaIT.... 1,553,680 1,531,700 91
........CII'CIIIItIOII (1913) 1.211,711
..... DlllyClrc...... (1993) 709,711

TV' C..... Fdook No. tl
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f Florida-Sf. Petersburg
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~ service: None, independent.

1JC8lI"': Bay Television Inc.

5--: 5510 Gray St., Tampa, FL 33609-1054.

T........:813-289-3838. Fa: .OOסס-813-289

r,clllllCll F.....: ChaInI No. 38 (614-620 MHz). AIMlorized power: 1397-kw
max. visual. Antenna: Circularly polariZed, 1436-11. above av. terrain, 1427·11. above
ground, 1502-11. above sea level.

Latilude 27° 50'
Longitude 82" 15'

T'......... 15OO1 Boyette Rd., RiYefView, FL 33569.
__EIfIIt StIIIoI: Comtech, 7.3-meter; AtjIe receivers.

~: SinclairBroadcast Group Inc. (Group Owner); Robert Simmons.

.....Operltl..: June 21, 1991.

I1If'IIIl'IH (IepI): Asher, Wayland, Cooper & Leader.

....._ (........rtn.): Cart T. Jones Corp.,....:
T. WIIMI. General Manager.
Bra StIIM, General Sales Manager.
....,......." Program Director.
SIIVI HeIS, Chief Engineer.

CitY of l.IceIlA: St. perersbwg. ADI: Tampa-5t. PetersIlIIg. RIM: 16.
TlIlJI HousIhDIds: CMSI Consumer MIIUt DIIa as 01111193. 1V HomIs, 1W and CImUIIan Cl993 AIl*on.
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IlItWIIIdy Stile ,....
CircIlIlion CIIIIIly .........1lII

FLORIDA
5014 &Ovet Hardee 6,400

HernaJldc) 47,000
Hillsborough 342,800
Manatee 95,900
Pasco 129,300

WTOG
Ch.44

fItIYIl"k ServIc.: None, independent.

iJCIllIII: WTOG-1V Inc., 3415 University Ave., St. Paul, MN 55114.

5"': 365 105th Terrace NE, 51. Petersburg, Fl33716.

MI- Ad*esl: Box 20144, St. Petersburg, Fl33742.

f......: 813-576-4444. Fa: 813-577-1806.

fec/llliCll FIdIIIII: Channel No. 44 (650-656 MHz). AlMlorized power: 5OOO-lcw
max. visual, 5OO-kw max. aural. Antenna: 1490-n. above av. terrail, 1480-n. above
ground, 1555-n. above sea level.

latihJde 27° 49' 48·
longitude 82" 15' 59·

frlftllllilllr. 13310 Rhodlne Rd., approx. 4-mi. SE of Riverview.

s...- E.... StIIiollI: Microdyne, 7-meter C-band; Harris, 6.1-meter C-band;
Scien\lfic-AUanta, Harris receivers.

IlIWI Servicel: AP, Conus, WTN.

ownership: Hubbard Broadcasting Inc. (Group Owner).

....n0per1tl0ll: November 4, 1968.

JIIPrIIIIIIed (I....): PetJy Television Inc.

IIePfIIIlIIed (legll): Fletcher, Heald &Hildreth.

fItPrIIIllIId (.nglneerlng): Lohnes & Culver.

Perllllll:
Uwtrd Mett. President & General Manager.
C. M.(MII) GeIlritII, General Sales Manager.
SUWII ...... local Sales Manager.
LInY .elite, local Sales Manager.
DIfIIIly Mel....... National Sales Manager.
Jim L*IIcIIe, News Director.
RIIIIt1 AlII, Program Director.
JOlIIlIlu Katz, Promotion Manager.
SIeWIrI W..... Business Manager.
JolIn KIJI, Chief Engineer.

Ratel: On request.

City of License: 51. Petersburg. ADI: Tampa-Sf. Petersburg. RaM: 16.
Tol.II HousIIIoId$: CMSI can-MIrbl 011I as of 1/1193. TV HlIllIII; 1W and Cin:ullllan 01993 Arbihn.
ClIUIty coverage based on AItliIron siIdy.
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Florida-Tampa-St. Petersburg

WFTS
Ch.21
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8.500 998,600

TIIII
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FLORIDA
DeSoto

NeIwDtt Slt'vlce: Fox.

..-.-: Tampa Bay Television Inc., Box 30028, Tampa. Fl33630.

St1III: 4501 E. Columbus Dr.• Tampa, FL 33605.

T.........-= 813·623-2828. Fa: 813-744-2828.

T...... F....: Chamel No. 28 (554-560 MHz). AIMlorIzed power: 263O-kw
max. visual. 263-kw max. uaJ. Antenna: 1M6-ft. above avo terrain, 1538-ft. above
groood, 1613-ft. above sea level.

Latitude 27" SO' 32"
Longitude 82" 15' 46"

Tr_,••r: 15001 Boyette Rd.• Riverside.

......Ed......:Andrew. 7.3·meterKu&C-band;ScienlIfIc·Atlanta, 7-meter
C-band; ScientIfic·AtIanta, 4.5-meter C-band.

...........:AP.

aw.nItiII: ScI1Jps Howard Broadcasting Co. (Group Ownet').

.........: December 14.1981. Sale to pment own«approved by FCC Nov.
14, 1985 (T...... DIgnt, Vol. 25:30). Sale to Capital CIlIes Cornnulicatlons
by Ian Wheeler, et aI., approved by FCC July 23, 1984 (Vol. 24:17).

.......... ( ): KatzTelevision.
___1II ( ): Baker &Hostetler.

.....1IIIlII (engJneerillt): Jules Cohen & Associates. P.C.

Pw-':
J.IIIjIr. Vice President & General Manager.
LIllY.... General Sales Manager.
.....1IItcII. Local Sales Manager.
.....1ilM-CoIIIttI. National Sales Manager.
lie ...... Engineering Manager.
.......... CtedYe SeMces & Program Manager.QrII..,.. PromolIon Manager.
J Business Manager.
lIII ProductIon & Operations Manager.
WIllIe Traffic Manager.
..., MI, Community Affairs Manager.

Rill.: On request.

City 01 Llctl\ll: Tampa. ADI: Tampa-St. Petersbufg.1III*: 16.
TOIII HauIlItilIln: CMSI c:ons-MIItlIl om as 01 111m. TYItaINI, 1W lIld CkI:uIIIIan .11ll3A111lhn.
Courly-l1li bISId on AII*on slUdy.
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Rorid~Ta~pa·St. Petersburg
~

WFLA·TV
Ch.•

...-sentce: NBC.

L__: Tampa Televlsion Inc., 905 E. Jackson St., Tampa. Fl33602.

$IlIdII: 905 E. Jackson St, Tampa, FL 33602.

r :813-228-8888. TWX: 810-876-0602. Fu: 813-221-5787.

r FlICiIIIII: Channel NO.8 (180-186 MHz). Authorized power: 316-kw
visual, 31.6-kw all'a1. Antenna: 1536-ft. above avo terrai1, 1545-ft. above ground,
1612-11. above sea level.

LaIltude 2]0 50' 32"
Longitude 82" 15' 46"

r"""-': 15001 Boyette Rd., 5.5-mi. Nof Balm.

......., TV S4Nt1d: St8Rlo and separate audo pro(JaI'II.

....EIrIII ......: TransmiVreceive Harris, 6.1-"* Ku-band; SclenIIfIc-At­
_ 7·meter C-band; Microband. 5-meter C-band; OX Engineering, Harris, MlA­
com, Scientific-Allanta receivers.

......:NBC.

• _: Media General Inc. (Group Owner).

...... OpIrlltlon: February 14,1955.

JIIPrIIIllItd (_.): MMT Sales Inc.

l\IPl_nled (1epI): Cohn & Marl<s.

1IePI'II- (enginetrlftg): David Steel &Associates.,.....:
Jill Zi 1m........ President & General Manager.
PIlII CUte, Vice President &Station Manager.
JICII L General Sales Manager.
JIY Local Sales Manager.
""TJ-. National SaJes Manager.
........ Director of engineering & Operations.l1li......,. News Dinlctor.
II1II ........ Director of Programming.......1_.Director of MarI<eIIng &Promotion.
• LttMers, Business Manager.
Ed WIlItIey, Production Manager.

I11III: On request.

II£IWORl{ BASE HOURLY RATE: $1650.

CilyofLicenle: Tampa. ADI: Tampa-St. Petersburg. RIM: 16.
TIQl HouIehulds: CMSlc_MaIbl Data as of 1/1193. 1V Hans, 1V'4l1ldCin:ullllan 011193 Artiml
Curly_. based on ArllIlron slUcly.
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32"
46"

50'
15'

florida-Tampa
:..--'"""

WBHS-TV
CJI.50

__servtce: Home Shopping Network.

JjctIIIII: Silver King Broadcasting of Tampa Inc., Box 9090, Clearwater. Fl34618-
gogO.

$t1IdIO: 18491 U.S. Hwy. 19 S, Clearwater, Fl34624•

.....Ad*eU: Suite 301,12425 28th St. N, St PetersbuIv. Fl33716.

T.......: 813-573-5550. Fu: 813-571-1931.

T'-" FICiIIIIu: Channel No. 50 (686-692 MHz). AuIIorlztd power: 417ll-kw
max. visual. Antenna: 1522-ft. above avo terrai1. 750ft. aboveground. 1447-ft. above
sea level.

Tr........ 15001 Boyette Rd.• Riverview.

..cIt.lIlY....: Stereo only.

(IwIlIfIIlIp: Silver King Communications Inc. (G~ OWner).

...... o,.rllllan: March 1, 1988.

"",,1IlIIetI (1IIe.): Sliver King Broadcasting Sales.,.,...,:
JiII~. VICe PresIdent & Station Manager.
AlII....,. Chief Engileer.
Clleryl ....... Pro!Jn Manager.

.....30 Sac. RIle: $130.

City" LicInIe: Tampa. ADI: Tampa-Sf. PeIllrsburg. RIM: 16.

TobI HauIIhalds: OMS!car-MIIIIIl DIll as 11/1/1/93. TV Hans, M IIId Cln:UIlIan 019113 AItIlhn.
COIfty~ bued on AItIlhn stIdy.

1114 EtIIIIII
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44.300 43,600 91
47.000 46,400 99

342.800 340,100 99
95,900 95.200 99

129,300 128,100 99
392,600 390,000 99
162.900 161,500 99

131.500 130.500 99
12.700 12.500 91

6.400 6.300 91
31.700 31.300 99
10,500 10.200 97

1,407._ 1.311I.700 •1.m.1II
131.1.
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FLOMIA
5K I Dnr ClIrus

Hernando
HIsborough
Manatee
Poco
PIneIas
Pole

FIJIIIIDA
...... 2S-4K Sarasota

SlIllIIr
FLOIIIIA

...... 5-24~ HardIe
IigIUrlds
Levy

....T...
III .....,Cllul•••• (1113)
AtMIII DIlly C...... (1113)

04"
39"

11'
45'

Lalitude 280

Longitude 8~

Tr r: 2.6-mi. Nof Tarpon Springs.

S Ed.......: NC. 5-meter K~band; AMmI, 7.3-l11l111Jr C-band; Hanls.
9-meter C-band; Microdyne, 5-meter K~band; Avanlek. Harris, Microdyne receiv­
ers.

......Senict: ABC.

L......: Great AmerIcan Television &Radio Co. Inc.• Box ,OOסס1 St. Petersburg,
FL33733.

....: 11450 Gandy Blvd.• St. Petersburg. FL 33702.

Tlllllhl••: 813-557-1010; 813-224-98n. Fa: 813-578-7637.

T...... F......: Channel No. 10 (192-191 MHz). AuIloIIZId power: 316-kw
visual, 31.6-kw aural. AntInna: CifcuIIrly poIIrInd, 1501-ft. above av. terrain,
1504-ft. above ground, 1512-ft. above sea level.

....... DI..: DaIsat, 3.7-meterKu-band.

..........:AP.Upl.

0..":Great American Broadcas1lng Co. (GnMIP Ownar).

........:July 18. 1965on inIerlm bIsIs;Mimi ABC, Sept. 1. 1965. Merger
of Rahal ComlTMlnicadons will Gulf UnIIId IIIIIRMId by FCC J~ 27, 1978
(T............... Vol. 17:35). SIIe to Tift TIIIvIIion & RadIo IIlPfOYId by FCC
M.y 30.1985 (Vol. 25:5. 20, 22). FCC approved" to present owners OCt. 2,
1987 (Vol. 27:16. 18, 23.30,41).

........11I (uIes): Hanington, Righter &Parsons Inc.

Rt (.....): Koleen &Naftalln.

PI :
............ Preslclent &General Manager.
MIMI ,... VIce President, Sales.
..............., VIce President. MaI1leIIng.
........ Local SIllS Manager.
_ Regional SIllS Manager.
MIrtIll 1l, NlIional Sales Manager.
..C News DIrector.
D.. ReyIloNI, Business Manager.
KatIly 1IkIr. Production Manager.

RlIII: On request.

City 01 LIce....: St. Petersburg. ADI: Tampa-St. Petersburg. ""6.

ToIII HauIIhoIdI: CMSIe-MIIIrIl !lila U 01111113. lV HaIMI, M IlId CIn:uIIIan .,913AIt*an.
CcIlnyc-. bued on AIbIRn SUly.

A-2M 1"



........, ..... T.... lV .........-·
C....... CIIIIr 1I.1.a1..I. 1IIu.... , .

FLORIDA
....... 5-24~ HlIsborough 342,800 340,100 99

Manatee 95,900 95,200 99'
Pasco 129,300 128,100 99:

......T..... 561,aoo 513.400 •NIt...CircIIIItIoll (1113) 5&,11
A....... Dilly CircI... (19t3~ 11,21

WCLf BMPCT-790425KG Granted 9125179

Florid_Clearwater

WCLF
Cb.22

NeIwort Service: None, independent.

LIcenIIt: Christian Television Corp. Inc., Box 6922, Clearwater, FL 34618.

StudiD: 6922142nd Ave. N, Largo, FL 34641.

__AIIdm.: Box 6922, Clearwater, FL 34618.

T•..,... 813-535-5622. Fu: 813-531-2497.

Teclllicil FICiIlllel: Chamel No. 22 (518-524 MHz). AuIlorized power: 500Q..kw
max. & 1170-kw horizontal visual, 5OO-kw max. & 117-1M horizonta/ an.
Antenna: 1429-n. aboveav. terrain, 1538-ft.abovegroood,1549-n. above sealevel.

Latitude 280 11' 04"
Lonoitude 8ZO 45' 39"

TrMlIlllllr: 2.6-ml. Nof Tarpon Springs.

S.....Ed8tIIIonI:Transml/receive Corntech, 5-met8rC-band; Vertex, 6.1-me-
ter Ku-band; Wlneglll'd, 3-meter C-band; ADU, Echostlll', MIA-Corn receivers.

0WnerIIlIp: Christian Television Networ\( (Group Owner).

..... o,.rallon: October 24,1979.

Reprelltlted (legal): Gammon &Grange.

PerllMllll:
Rt*rt R. D'Andrea, General Manager.
RoIIert T. KetNlMy. Director of Cable Relations/Special Projects.
CIIlIiI A. Sales Manager &Program onctor.
C" Chief Engineer.
JICkJarvil. Production Manager.
Neville ClIlIlbrlilltll. Director of Rnanee.

HIgIIeIt 38 Sec. Rale: $150.

Chy 01 LIcellIe: Clearwater. ADI: Tampa-St. Petersburg. RaIlk: 16.

Total HousIhalds: CMS!e--MadaII Ollll as of 1/1193. 1V Homes, 1W IIId ClrcuIIIIon 01993 Art*on.
COUllIy ClJ\IWIOllllased on Artlilron SIudy.
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CALCULATED COVERAGE CONTOURS

Figur.9

•. .,

~ C.1Qng. Jr~ P.E•

...

BRADENTON BRCW>CAST TELEVISION COMPANY, LTD. .;~ ~~ -t' .~.~
STATION WT8O-TV BRADENTON FLORIDA. ;,1 .-. 'i!,~""',

CH80 2240 KW(MAX-DA) 485 METERS ' ,f'"

o

.....

1:1,010, .....
Florida .

U.S.G.s,

..._..'-_.==•._..,==='......... _.
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·AppendIxC

KEY TO NUaeERED CONTOURS

1. 'M'CT, BRADENTON, Flo CH 88, 22AO~), <4e5 M

2. 'M'I.A-TV, TAJllPA, Flo CH a. 318 kW,471 M

3. wrvr, TAMPA, FL, CH 13, 318 kW, 433 M

4. wrOG, sr. PETERSBURG, Flo CH 44, 5OllO KW, 6$ M

5. 'MIHS-TV, TAMPA, Flo CH 50, 4170 KW, 445 M

8. 'M'TS, TAMPA, Flo CH 28, 2830 kW, 471 M

7. wrTA, sr. PETERSBURG, Flo CH 38, 1410 KW, 438 M

8. wrl!lP (UC), sr. PETERSBURG, Flo CH 10, 318~), 4S4 M

9. wrsp (CP), sr. PETERSBURG, Flo CH 10, 318 KV\i(MAX-DA), <458 M

10. \I\iClF, CI.I&\R'tW\TER, Flo CH 22, 5OllO KV\i(MAX-DA), 433 M
I!!!IP_••

BRADENTON BROADCAST TELEVISION COMPANY, LTD.
STATION VVFCT, BRADENTON, FLORIDA

CH 66 2240 KW(MAX-DA) 465 METERS

TAMPA-8T. PETERSBURG-CLEARWATER TELEVISION MARKET
COMMERCIAL COVERAGE COMPARISON

~
----'\~,r__+___

\

WIIiam C. King, Jr., P.E. CCX*IIIng Electrcnics Engineer
H

':. - .,/'If.~_

10· .. ·0 20 40r • AU
10 0 SO

60

100

80

..0
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William C. King, Jr., P.E.
Consulting Electronics Engineer
Washington, D.C. 20035-5318

APPENDIXD
ENGINEERING STATEMENT

PREPARED FOR
BRADENTON BROADCAST TELEVISION COMPANY, LTD.

STATION WF'CT, BRADENTON, FLORIDA
CH 66 2240 KW(MAX-DA) 465 METERS

William C. King, Jr., says that he is a consulting electronics enginea'; that he

is a professional enginea' registered in the Dis1rict of Columbia; and that his qualifications as

an expert in radio engineuing are a mattec of record with the Federal Communications

Commission. The instant engineering statement has been prepared on behalf of Bradenton

Broadcast Television Company, Ltd., licensee of television station WFCT, channel 66,

Bradenton, Florida. Pursuant to authorization, 1he undersigned has determined 1he 1990

population residing within the Tampa-St. Petersburg (Lakeland), Florida, Area of Dominant

Influence ("ADI'?, but situated outside of a circle of 35-mile radius, centered on the Bradenton

reference point, to be 1,710,395 persons, or 59.2 percent of the total 1990 ADI population. The

determination methodology is described in the paragraphs which follow.

AB reported in the Arbitron ADI Market Atlas, on page C-192 of the

Broadcasting & Cable Yearbook 1994, the Tampa-St. Petersburg ADI consists of the following

ten Florida counties: Ci1rus, De Soto, Hardee, Hernando, Highlands, Hillsborough, Manatee,

Pasco, Pinellas and Polk. Based upon 1990 U.S. Census data, the total population of the ten

ADI counties is 2,890,359. Bradenton is not one of the communities whose reference point

geographic coordinates are listed in Section 76.53 of the FCC Rules. The main post office for

the community is situated at 824 Manatee Avenue West, in Bradenton, for which the

undersigned has determined geographic coordinates to be: 27° 29' 44" North Latitude, 82° 34'

15" West Longitude.



Appendix D
Engineering Statement

William C. King, Jr., P.E.
Consulting Electronics Engineer
Washington, D.C. 20035-5318

Page 2

The 1990 population contained within a circle of35-mile (56.3-kilometa) radius,

cen1a'ed on the Bradenton main post office, was determined by means of a computer program

which sums the population of all census enumeration disVicts whose cen1roids lie within the

circle. The circle of35-mile radius centered on the Bradenton main post office encloses portions

of five Florida counties, four of which are included within the Tampa-St Petersburg ADI. The

sum of the population of those portions of the four ADI counties within the 35-mile radius totals

1,179,964 persons. The ADI population outside the 35-mile circle was obtained by simple

subtraction from the total population for all ADI counties.

I declare under penal'o/ of perjwy that the foregoing is 1rUe and correct to the

best of my knowledge and belief Executed on September 14, 1994.

William C. King, Jr., P.E.


